Mediarates
2012

ame s um 3. 04-2011

Focus: Casualty Care Management

Reports: International Congress Activities

Training for multinational medical teams
Excercise Vigorous Warrior 2011

Beta Verlag & Marketinggesellschaft mbH
CelsiusstraBe 43,53125 Bonn . 4 1 a =
www.beta-publishing.com WWwW. Mol 10rum.com




Medical Corps International Forum

Beta Verlag & Marketinggesellschaft mbH
CelsiusstraBe 43,53125 Bonn
wiwbeta-publishing.com

Publishing Company
Beta Verlag &
Marketinggesellschaft mbH

Address

Beta Verlag &
Marketinggesellschaft mbH
Celsiusstr. 43, 53125 Bonn, Germany

Phone: +49 (228) 91937-10

Fax: +49 (228) 91937-23

E-Mail: info@mci-forum.com

Internet: www.beta-publishing.com
www.mci-forum.com

Publisher
Heike Lange
Heinz-Jiirgen Witzke

Banking account
VR-Bank Bonn eG
Bankcode: 381 602 20
Account No.: 610400 3018

BAN: DE45 3816 0220 6104 0030 18

GENODED1HBO
DE 122.269.261

Project Management

Helmar Winkel

Phone: +49 (228) 91937-22

Fax: +49 (228) 91937-23

E-Mail: helmar.winkel@mci-forum.com

Assistant

Andrea Pfeiffer

Phone: +49 (228) 91937-64

Fax: +49 (228) 91937-23

E-Mail: andrea.pfeiffer@beta-publishing.com

Advertising Management

Renate Stieler

Phone: +49 (228) 91937-29

Fax: +49 (228) 91937-23

E-Mail: renate.stieler@beta-publishing.com

Editor-in-Chief
Rear Admiral uh (ret) MC Dr. Christoph Biittner
E-Mail: christoph.buettner@mci-forum.com

Managing Editor
Colonel MC (ret) Dr. Hans-Eberhard Bosse
E-Mail: hans-eberhard.bosse@mci-forum.com

Office North America

D.A. Fox Advertising Sales, Inc.

Mr. Detlef Fox | detleffox@comcast.net
Phone: +1(212) 896-3881

International Advertising Sales:

Mr. Young J. Baek Il Young Media Inc.

Phone +82 (2 2273) 4818 // Fax +82 (2 2273) 4866
UnionBandy Ltd., China

Mr. Parker Xu | xp@unionbandy.net

Echo Japan Corporation, Japan

Mr. Ted Asoshina | laso@echo-japan.co.jp

International Editorial Advisory Group

Lieutenant General (ret) MC Dr. Jiirgen
Blatzinger, Chairman

Major General Paul Alexander, Head
Defence Health Services

Major General Yanling Zhang, Director
General Health Department

Médecin Général des Armées, Prof. Dr.
Gérard Nédellec, Surgeon General of the
French Armed Forces

NATO/COMEDS: Col Dr. Istvan Kopcso, MD,
Centre of Excellence for Military Medicine
Major General Dr. Ketab Eid Al-Otaibi,
Surgeon General, Armed Forces, General
Medical Department

Major General MC Dr. Andreas Stettbacher,
Swiss Armed Forces

Doctor-General Mohamed Kamel Chebbi,
Director General of Military Health

Correspondents

Col Dr. Harald Harbich, VVienna // Austria

Col Wynand Korterink, MD, Brussels //
Belgium

Col Prof. Kamen Petrov Kanev, Ph. D., MD,
Sofia // Bulgaria

Cpt Osvaldo H. Berger Ovalle, Rancagua
City // Chile

Cpt (ret) Ferry Miiller, Herrlingen // Germany
Prof. Horst Wilms, MD, Bonn // Germany
Col Harjinder S. Bhatoe, MCh, New Delhi

/l India

Col Gerald J. M. Rots, Doorn // Netherlands
Lt Col Chokri Tounsi, MD, Tunis / Tunisia

Col Juan José Lasa, MD, Montevideo //
Uruguay

Our Professional
Publications

MCIF in Brief Formates
and Readership and Prices

Frequency

Publisher Details and Digital Data

Online Terms and Conditions



Medical Corps International Forum

Beta Verlag & Marketinggesellschaft mbH
CelsiusstraBe 43,53125 Bonn
wwiw.beta-publishing.com

MCIF in Brief

At a time when the importance of the medi-
cal services in armed forces throughout the
world is increasing with a view to resolving
global crises and to providing professional
assistance in natural or man-made disasters,
the magazine MEDICAL CORPS INTERNATI-
ONAL FORUM (MCIF) makes an important
contribution to global understanding.

MCIF tackles a wide range of relevant to-
pics from military medicine and emergency/
disaster medicine. The magazine provides a
topical and highly relevant platform for the
crossborder dialogue between international
medical services of the armed forces, coope-
rating institutions and aid organisations.

MCIF therefore provides professionals from
all over the world with a unique forum for
an exchange of views and opinions about
this specific range of subjects.

MCIF offers you the outstanding opportuni-
adequately approaching professionals
p-making positions and of acquain-
ith your company and its range
aroducts and services.

forum.com
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Readership

Emergency relief operations, armed con-
flicts, natural catastrophes - every day, we
hear about missions performed by the ar-
med forces medical corps and healthcare
professionals from the emergency medicine
services.

But the newsreports in the media only re-
flect the tip of the iceberg, a tiny fraction
of the permanently increasing workload of
these organisations. Correspondingly, their
need for top-quality equipment is increasing
at an equally rapid rate. In its capacity as the
leading independent forum for internatio-
nal professionals in military and emergency
medicine, the MCIF provides the leadership
of these organisations with the opportunity
of exchanging views and opinions.

Contributions from many different coun-
tries are complemented by articles from the
MCIF's editorial staff. Readers from more
than 200 countries all over the world are
using the MCIF to keep up-to-date with the
latest developments in international military
and emergency medicine. We can help you if
you want to participate in this exchange of
information.
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Advertising Rates

Formates W x H (mm) Bleed size Price (4c)

l . 1/1 page 185 x 267 213 x 303 €4.750,--

I . 2/3 page 122 x 267 135 x 303 €3.900,--
185 x 180 213 x 198

I 1/2 page 90 x 267 103 x 303 € 3.100,--
- 185x 135 213 x 148

I 1/3 page 58 x 267 71 x 303 €2.500,--
|| 185x 90 213 x 108

1/4 page 90 x 130 103 x 148 € 1.900,--
l [ 185x 65 213x 83

Business Mirror

Entry in the Business Mirror of the MEDICAL
CORPS INTERNATIONAL FORUM for 4 issues:

Per issue € 200,--
internet € 250,--

in MEDICAL CORPS
FORUM and WEHRMEDIZIN
AZIE for 4 issues:

€ 350,--
€450,--

MCIF in Brief

Publisher Details and Readership

Cover Pages

2. Cover Page €5.700,--
3. Cover Page € 5.500,--
4. Cover Page €6.200,--

Inserts & Supplements
Supplements of up to 25g € 3.950,--
Inserts, bound-in multi-

page units, insert cards,
fold-out pages

Prices on request

Publishing Dates 2012
7th Year 2012
Issue 1/12

Publishing Date: 30.03.2012
Booking Deadline: 22.02.2012

Copy Deadline: 24.02.2012
Issue 2/12
Publishing Date: 29.06.2012

Booking Deadline: 21.05.2012

Copy Deadline: 24.05.2012
Issue 3/12
Publishing Date: 28.09.2012

Booking Deadline: 22.08.2012

Copy Deadline: 24.08.2012
Issue 4/12
Publishing Date: 21.12.2012

Booking Deadline: 16.11.2012

Copy Deadline: 19.11.2012
Rebates

2 advertisements p. a. 5%
4 advertisements p. a. 10%
Agency Discount 10%

Customers who commission the same ad in our
domestic magazine WEHRMEDIZIN UND WEHR-
PHARMAZIE (Military Medicine and Military Phar-
macology) receive a combination rebate of 10%.
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Online

www.mci-forum.com

Options for banner advertisements:

Description Formate
I Skyscraper 120 x 600 px € 1.600,-- Aat
g Wporosn Wamoe J011° - A Msh
g 31 BEpIasEn DR iralinn
— e o s e
Top Banner 468 x 60 px € 1.400,-- """"":: :"'""""*N'-ﬂ--'_m
TN Wi
—_ Content 468 x 60 px €1.200,--
Banner
Rectangle 180 x 150 px € 900,--
|

Bookable for 3-months periods
Extra: Entry in the Business Mirror
(Details on ,, Formates and Prices”)

20.000 Online-Users
per Month

For allocation of website space, our terms and conditions for online advertising solu-
tions at www.mci-forum.com shall apply.
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Publisher Details

Digital Data

Please send us an INDESIGN®-document
with all fonts and images required or a prin-
table PDF (x3).

Images (TIFF, EPS, JPG) must be provided in
the following resolutions:

- CMYK with 300 dpi original size

- Grey tone with 300 dpi original size

Proof

Please provide us with a separate colour
proof. Otherwise, we cannot guarantee full
colour accuracy.

Prices

Exposure / additional type setting or litho-
graphy work / lack of proofs: charged on a
time and material basis.

Compression

Data can be transmitted as WinZip (Win-
dows) or
(Mac).

self-extracting  Stufflt-Archive

Transmission
enate.stieler@beta-publishing.com

Circulation

15.000 copies

(In addition quotas for events, expert con-
ferences, from issue to issue diverse re-
prints possible.)

Print Technology

Offset print, 4 colours, up to 60 screen size
Layout, production of motives and other
technical charges as well as digitally trans-
mitted data are invoiced per advance on
loan. For use of digitally sent data the pub-
lishing house does not take over adhesion.

Frequency

4 issues per year.
Free of charge worldwide to military doc-
tors and aid services.

Subscription price for other subscribers:
Single issues cost € 8.30 plus postage € 1.80
inland, € 6.20 Europe, € 14.00 worldwide.
The annual subscription price is € 35.00 in-
land, € 41.00 Europe and € 51.00 worldwi-
de including postage.

A subscription continues until it is can-
celled, unless it is ordered for a limited
period. The cancellation must be received
by the publisher two months before the
appearance of the next issue.
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1. For reasons of organizational effectiveness, economic conside-
rations and our determination to treat our customers fairly and
equally, the following General Terms and Conditions cannot be
altered or modified and shall also prevail if the other party is using
different or contrary terms and conditions. This Clause shall only
be applied in legal dealings with an enterprise, a legal entity under
public law or a special fund under public law. The General Terms
and Conditions valid on the day of the contract date shall prevail
(www.mci-forum.com).

2. Advertising sale means any contract concerning the publication
of one or more advertisements on behalf of a commercial enter-
prise in a periodical publication for distribution purposes. Pull-out
and fly leaf supplements are considered advertising for the purpo-
se of these Terms and Conditions.

3. Advertising orders are legally binding for the client, whether
they have been submitted personally, by phone, by mail, by fax
or by email. If the client exercises his right to withdraw from the
contract, the publisher or his advertising agent must be notified at
least eight weeks before the date of release. If the order has been
submitted through telecommunication channels, this provision
shall only apply in legal relations with an enterprise pursuant to
§ 14 BGB (the German Commercial Code).

4. An advertising sale shall be considered binding for the Con-
tractor once the written confirmation has been issued. Orders for
pull-out and fly leaf supplements can only become binding for the
advertising department after a sample has been received and ap-
proved. If the advertising department does not receive an objec-
tion from the Client within 10 days, the order shall be fulfilled as
stated in the confirmation. The objection period for urgent orders
(including those received by phone) which need to be processed
immediately by the advertising department is 24 hours.

5. The publisher shall be entitled to refuse advertisements on the
basis of their content, origin or technical form in compliance with
standard procedures and reasonable publishing policies — even af-
ter a contract has been concluded - if the content is unlawful or im-
moral or if it violates official regulations or if a publication would
be unacceptable for the publisher. The same applies to pull-out
and fly leaf supplements. They can also be refused if their format
esentation seem intended to create the impression that they
ral part of the magazine or paper.

can be provided for the publication of advertise-
s in certain places. The publisher reserves the
tent and/or the layout of his publication
igures are provided without obligation

e faithful print reproduction of

nt of grave defects which

significantly undermine and impair the purpose of the advertise-
ment, the Client shall be entitled to the publication of a faithfully
reproduced replacement advertisement. If this replacement adver-
tisement again turns out flawed, the Client shall have the right to
reduce his payment or to cancel the order. The Client shall be res-
ponsible for the quality of the print masters. The Contractor shall
not be liable for defects or deficiencies which result from defects or
deficiencies of the print masters. This shall also apply in the event
that any defects or deficiencies of the print masters have not been
immediately recognized or become apparent only in the printing
process. No guarantee can be given for the faithful reproduction
of advertisements and/or modifications ordered by telephone. Ad-
vertisements which have been designed in such a way that their
nature as commercial messages is not immediately apparent may
be signposted as such by the advertising department.

8. The Client shall be responsible for the timely delivery of all prin-
ting documents and masters to the publisher’s premises. The Client
shall assume all costs for the production of made-to-order designs,
printing blocks, lithographies and fair copy drawings. Test prints
shall only be provided on the Client’s special request. If the Client
fails to return the test print within the period specified in the writ-
ten order confirmation (provided the test print has been submitted
to him on time), it shall be assumed that he has given his appro-
val. After the advertisement has been published, the Client shall
be provided with a voucher copy or a print-out of the page. Print
masters will be only returned to the Client on his special request.
The publisher’s safekeeping duty expires three months after the
publication date. The Client shall be responsible for the correctness
of the result when supplying digital data. Any resulting technical
and handling costs shall be charged to the Client.

9. Adbvertising orders must be fulfilled within one year of the con-
tract date. If the Client has been given the right to call off indivi-
dual advertisements, the order must be fulfilled within one year
of the publication of the first advertisement. The Client shall be
entitled to call off additional advertisements within separately ag-
reed periods. The tariff chart valid at the time shall be considered
a part of the agreement. The discounts specified shall only apply
to the advertisements published within a period of one year. If the
order is extended within the course of the insertion year, the high-
er discount rate will be retroactively applied to the advertisements
already published. If the order is reduced, the lower rate will be
correspondingly applied.

10. Warranty and compensation claims based on obvious defects
shall be ruled out unless they have been duly and formally notified
in writing within four weeks of the publication date. § 639 BGB
shall not be affected. In the event that the order cannot be fulfilled
due to reasons beyond the responsibility of the publisher, the Cli-
ent shall be obliged to reimburse the publisher for his costs (type-
setting, film production etc.). If the purchased advertisements have
only been partially published due to reasons beyond the responsi-
bility of the publisher, the Client shall have to make an appropriate
pro-rata payment. Discounts shall be calculated on the basis of the
number of actually published advertisements. In cases of ordinary

negligence on the part of the Contractor, his legal representatives
or vicarious agents, any compensation claims of the Client due to
the non-publication or delayed publication of his purchased ad-
vertisements shall be limited to immediate damages which may be
deemed foreseeable and typical for agreements of this kind. The
Contractor shall not be held liable by enterprises in cases of ordi-
narily negligent violations of immaterial contractual duties. These
limitations of liability shall not apply to damages caused intentio-
nally or through gross negligence and personal injuries.

11. invoices must be paid in full within 30 days after the invoice
date. If the Client has failed to make his payment by the due date,
the publication of any additional advertisement can be made
conditional upon the pre-payment of the respective fee and the
settlement of all outstanding invoices, notwithstanding the origi-
nally agreed term of payment. If the Client exceeds the term of
payment, all payable amounts will become due immediately, inclu-
ding the fees for advertisements currently in print which have not
yet been formally invoiced. The advertising department demands
pre-payment for recruitment ads and occasional ads. The adver-
tisements will only be inserted after the invoiced amount has been
received. If the invoice address is different from the Client's postal
address, this address will need to be identified as such.

12. Delayed and deferred amounts are subject to an interest rate
of 8 percent above the basic interest rate plus the collection costs.
Reminders will be issued at a charge of € 5 each. The Contractor
reserves the right to fulfill an order only after he has received the
corresponding payment. In the event that the Client requests in-
solvency proceedings to be opened or that his assets are otherwise
charged or forfeited, all demands shall become due immediately.
This also includes demands for advertisements which have as yet
not been published.

13. Al contracts are subject to German Law. Place of perfor-
mance is Bonn. Place of jurisdiction for all rights and obligations
including those emanating from bills and cheques is Bonn, inas-
much as the Client is a full trader, a legal entity under public law or
a special fund under public law.

14. Contracts between autonomous subsidiary publishers in
other countries and their customers are subject to the laws of the
country where said subsidiary has been duly registered. Place of
performance and place of jurisdiction is the domicile of the sub-
sidiary publisher.

15. Any divergent provisions must be confirmed in writing.

16. we point out that the personal data required for purposes of
distribution and the performance of contractual duties have been
stored by us or by third parties.

17. if for certain reasons some of these terms and conditions
were found to violate legal regulations, the other terms would
continue to be valid. In all business dealings with enterprises, any
wholly or partially invalidated provision shall be replaced by a re-
gulation which reflects the economic purpose and intention of the
original provision as faithfully as possible.
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